COURSE OF STUDY OUTLINE

GRAPHIC DESIGN:  COMMERCIAL ART AND ILLUSTRATION

Shop Practice

Grade 12

Proficiencies:

Upon completion of the twelfth grade level of this course, students, given the necessary instruments, tools, equipment, materials, and instruction, should be able to meet the following proficiencies:


1.
Practice safe work habits and follow safety procedures.


2.
Practice proper procedures for shop maintenance, storage, and cleanup.


3.
Practice good habits of personal and professional hygiene.


4.
Write proper specification (specs) on mechanicals and demonstrate 



knowledge of copy fitting.


5.
Demonstrate and understanding of terms commonly used in commercial



art and graphic arts.


6.
Use standard color system swatches for color indication on mechanicals.


7.
Demonstrate a knowledge of package design.


8.
Produce samples showing an understanding of the three types of color



registration in printing.


9.
Demonstrate an awareness of time and schedules by planning and 



executing assigned work to meet deadlines.


10.
Demonstrate ability to cooperate with others by successfully discharging



their obligations through participation as shop supervisor, member of



cleanup committee, or on special group assignments.


11.
Practice the technique of critique of work in order to develop pride in



work and proficiency in skills.


12.
Demonstrate a knowledge of marketing art and basic record keeping.


13.
Organize a collection of sample work in the form of a digital portfolio



suitable for presentation at job interviews or college interview.


14.
Demonstrate an ability to utilize computer graphics in graphic

design/commercial art and Illustration.


15.
Demonstrate ability to do advanced work with a minimum of supervision



and an acceptable degree of proficiency.


16.
Advance in the skills, operations, and knowledge of related theory of the



commercial art field so as to be prepared to possibly enter into a work



experience program in the senior year (CE) and be prepared for entry-level



employment and/or advanced training upon graduation.


17.
Demonstrate employability skills and work habits, such as work ethic,



dependability, promptness, and getting along with others, needed to get



and keep a job.


18.
Identify career interests, abilities, and skills.


19.
Describe the importance of academic and occupational skills to 



achievement in the work world.


20.
Access and assess information on specific topics using both technological 



(e.g. computer, telephone, wireless/blue-tooth) and print resources 



available in libraries of media centers.


21.
Recognize and define a problem, or clarify decisions to be made.


22.
Use the media center as a critical resource for inquiry and assessment of 



print and non-print materials.


23.
Identify and evaluate the validity of alternative solutions.


24.
Interpret and analyze data to draw conclusions.


25.
Evaluate the effectiveness of various solutions.


26.
Set short and long term goals.


27.
Work cooperatively with others to accomplish a task.


28.
Evaluate their own actions and accomplishments.


29.
Describe constructive responses to criticism.


30.
Describe actions which demonstrate respect for people of difference races, 



ages, religions, ethnicity and gender.


31.
Use time efficiently and effectively.


32.
Describe how ability, effort, and achievement are interrelated.


33.
Being proficient in both PC/Mac operating systems.

________________________

UNIT I

REVIEW OF ELEVENTH GRADE LEVEL SKILLS AND 



APPLICATIONS

A.  Shop Rules and Procedures

B.  Shop Safety

C.  Shop Maintenance and Cleanup Procedures

D.  Shop Vocabulary

E   Digital Photography

F.  Computer Type

G  Computer Graphics/Desktop Publishing

H. Pre-Press

I.  Media and Rendering

J.  Graphic Art Aids

K. Opportunity to Participate in Skills USA
UNIT II     DESIGN SOLUTIONS
A. Understanding and Reading Creative Briefs
B. Advertising

C. Promotion

D. Branding

E. Designing to the Creative Brief


1.
Assessing advertising needs of specific company


2.   Bidding for assignments


3.   Researching product



a. Consumer and marketing


4.   Preparing the promotional package

5.   Newspaper and magazine ads

6.   Three dimensional product design


7.   Vine ad /TV spot

8.   Role-play presentation


  
9.   Critiquing 
 UNIT III      ADVANCED ELECTRONIC PRE-PRESS/DIGITAL FILE








A.

How to do Advance Layout

1.   Proofread a document

2.   Determine specifications for a newsletter

3.   Determine specifications for a multi-page document

4.   Stack graphics and text

5.   Produce a newsletter

6.   Produce a multi-page document

7.   Create a dummy

UNIT IV
COLOR SEPARATED MECHANICALS

A.
Understanding and Preparation of Color-Separated Prepress


1.   Why do we need?


2.
Identifying categories of color reproduction



a.
Process colors



b.
Flat colors



c.
Pantone colors


3.
Working with registration


4.
Reverse copy

5. 
Screen tint%


6.   Separate a logo

UNIT V
SELF-PROMOTIONAL PACKAGE

A.      
Logo Design/Business Cards
B. 
Resume Building

C. 
Portfolio

D. 
Online/Digital Portfolio

E. 
Dream Building project


1. Define Interest


2. Reflection paper


3. Research


4. Magazine mockup and digital flip book

UNIT VI       Web Animation

A.    
Adobe Flash

UNIT VII
FINANCIAL LITERACY (throughout course)
A.
Create a Freelance Business (may use previously designed logo and bus card)


1.
Establishing contacts


2.
Determining clients’ needs and terms


3.
Identifying contract terms


4.
Developing letters of query


5. 
Location



a. Cost


6.
Record keeping



a.
Billing



b.
Purchasing equipment and supplies



c.
Taxes



d.
Insurance



e.   Travel



f.
Other


6.
Submitting art work


7.
Completing assignments according to specifications




a.
Meeting deadlines




b.
Development of proficiencies




c.
Proper machines


8.
Follow-up

UNIT VIII
JOB SEEKING AND JOB MAINTENANCE/ADVANCEMENT

A.
Preparation for Job Seeking/Continuing Education


1.
Self-analysis



a.
Skills



b.
Personal habits



c.
Attitude



d.
Work habits



e.
Needs and goals


2.
Qualifications, abilities, and temperament required for various jobs in 



Graphic Design

3.
List of possible employers and employment sites


4.
Methods of contacting employers



a.
Direct interview



b.
Employment agencies



c.
Newspaper and trade paper ads



d.   Websites



e.
Telephoning


5.
Process for continuing education

B.
The Interview


1.
Importance of personal appearance



a.
Good grooming



b.
Appropriate clothing


2.
Reaction of first impression



a.
Punctuality



b.
Controlled voice and articulation



c.
Eye contact


3.
Mock interviews


4.
Filling out an application and interview record sheets



a.
Use of fact sheet to be brought to interview



b.
Legibility



c.
Thoroughness in completing


5.
Presentation of digital portfolio


6.
Questions to ask on a job interview



a.
Salary



b.
Hours



c.
Working conditions



d.
Uniform



e.
Benefits



f.
Advancement


7.
Communication skills



a.
Projecting confidence


8.
Courtesy


9.
Resume (Skills Resume)


10.
Follow up

C.
Job Maintenance/Advancement


1.
Proper work attitudes and habits


2.
Proficiency in skills


3.
Updating skills and advanced training/education


4.
Interpersonal Relationships



a.
Supervisors and employers



b.
Co-workers



c.
Clients

D.
Questions to ask at Post Secondary Educational Institutions


1.
Requirements


2.
Courses offered


3.
Fees


4.
Tuition


5.
Financial Assistance


6.
Housing


7.
Degree/Certification offerings
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